
  



Earnings & Income Disclaimer 

We make every effort to ensure that we accurately represent the products and services we provide on 

our website and their potential for income. It should be noted that earnings and income statements 

made are estimates only of what we think you can possibly earn. There is no guarantee that you will 

make these levels of income and you accept the risk that the earnings and income statements differ by 

individual. 

As with any business, your results may vary and will be based on your individual capacity, business 

experience, expertise, and level of desire. There are no guarantees concerning the level of success you 

may experience. The testimonials and examples used are exceptional results, which do not apply to 

the average purchaser and are not intended to represent or guarantee that anyone will achieve the 

same or similar results. Everyone’s success depends on his or her background, dedication, desire and 

motivation.   

There is no assurance that examples of past earnings can be duplicated in the future. We cannot 

guarantee your future results and or success. There are some unknown risks in business and on the 

internet that we cannot foresee which could reduce results you experience. We are not responsible for 

your actions.   

The use of our information, products and services should be based on your own due diligence and you 

agree that we and our affiliates and or partners are not liable for any success or failure of your 

business that is directly or indirectly related to the purchase and use of our information, products and 

or services.   

You agree that our company is not responsible for the success or failure of your business decisions 

relating to any information presented by us or our products or services. 
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1. Introduction 

Hey there!  

Thank you for getting your copy of Sales Generation Accelerator Guide. In 

this guide, I am going to show you a method that I use to get clients 3 times 

faster with spending only 2 hours a day. I’ll show you all free online tools 

which I use, provide you with my tracking tools and also share with you with 

my high converting sales proposal template. 

If you want to get maximum from this guide, I would strongly advise you to 

read “Restaurant List Building Method” before you read the current guide. 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 



2. The Method 

The method is about sending 50 emails and follow-ups (to previously sent 

emails) to your ideal clients each day using free online tools – without 

spending more than 2 hours for it. And once received a positive reply from a 

potential client – sending them the sales proposal I have provided. This is a 

very powerful method – imagine, if you do it for 10 days you will be able to 

reach 500 of your ideal clients and if only 1% will convert, you’ll have 5 

paying clients. If each client will pay you at an average $297 you’ll make 

$1485 in 10 days – not bad for spending 2 hours a day. Also using this 

method you can scale your business as much as you want by outsourcing it 

to Fiverr.com virtual assistants. 

The method consists of four easy steps: 
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3. Step 1 – Creating a List of Potential Clients 

Once you chose a niche and a city you want to target – it’s time to find your 

ideal clients and creating a list. 

3.1 Finding your ideal clients 

There are two main ways I use to find my ideal clients: 

a. Local search in Google, Bing and Yahoo!. Details are described in 

“Restaurant List Building Method”. 

b. Online directory search. The fact that a restaurant creates a listing in 

an online directory tells us that a restaurant needs more business, 

clients and sales – and they are interested in our service. There are a lot 

of online directories where you can find restaurants that need our 

service. However, in this guide we’ll focus on using biggest and most 

effective ones that worked best for me: 

a. Yelp.com 

b. YellowPages.com 

c. AllMenus.com 

3.2 Collecting required information 

Go to Yelp.com, enter your niche and city and click on search icon: 

 

After, open each page in the search results and search for a website address 

of a restaurant: 

yelp.com


 

Using filtering techniques showed in “Restaurant List Building Method” find 

websites that: 

a. are created with WordPress; 

b. do not have a list building system; 

c. have at least 500 visits in a month. 

Also, avoid big chains and restaurants that have more than three locations – 

as reaching of such restaurants’ owners is very hard and time consuming. 

Using the same system find restaurants’ websites in YellowPages.com: 

 

In AllMenus.com searching differs from the above ones. First, you need to 

enter your city and in the opened page filter results by cuisine (or you can 

just leave it as it is to see all restaurants). Second, click on a restaurant’s 

name and in the opened page search for website address: 



 

While searching Yelp.com and YellowPages.com pay attention to restaurants 

that have advertised listings on these directories – as these restaurants are 

already paying for marketing and understand the value of our service (and 

it’ll be much easier for us to convert them to our client): 

 

After finding your ideal clients’ websites, start filling out the following 

columns of “Potential Clients’ List” template: 

a. Name of a Restaurant; 

b. Website Address; 

c. City; 

d. Name of an Owner (optional). 

 

Using techniques described in “Restaurant List Building Method”, find email 

addresses of your list and enter them to “Potential Clients’ List” template: 

 

Using techniques described above collect 50 leads and start the Step 2 – 

Mass Emailing. 



4. Step 2 – Mass Emailing 

There are two great tools, that you can use for free, to send up to 50 emails a 

day and below I’ll show you how to use them. 

4.1 Mail Merge with Attachments 

With free Mail Merge with Attachments account you can send up to 50 

emails at once using your Gmail account.  For the purpose of this method I 

advise you to create a new Gmail account to use with “Mail Merge with 

Attachments”. If you want to send more emails, create additional Gmail 

accounts. 

4.1.1 Adding Mail Merge with Attachments to your Gmail 

Log out from all your Gmail accounts and log in to a Gmail account you want 

to use with “Mail Merge with Attachments”. After, go to Mail Merge with 

Attachments and in the opened page click on “+ FREE” button: 

 

In the opened page, wait for a few seconds (while a pop-up window appears) 

and click on “Continue” button: 

 

Choose a Gmail account from the list and click on “ALLOW” button located 

below in the page: 

https://chrome.google.com/webstore/detail/mail-merge-with-attachmen/nifmcbjailaccmombpjjpijjbfoicppp?hl=en
https://chrome.google.com/webstore/detail/mail-merge-with-attachmen/nifmcbjailaccmombpjjpijjbfoicppp?hl=en
https://chrome.google.com/webstore/detail/mail-merge-with-attachmen/nifmcbjailaccmombpjjpijjbfoicppp?hl=en
https://chrome.google.com/webstore/detail/mail-merge-with-attachmen/nifmcbjailaccmombpjjpijjbfoicppp?hl=en


 

Great! “Mail Merge with Attachments” is installed in your account. 

4.1.2 Preparation of a list 

In the opened page click on “Add-ons” => “Mail Merge with Attachments” => 

“Create Merge Template”: 

 

When a table is created, name it and enter collected information (First 

Name, Last Name and Email Address): 

 

Except for “Email Address” - other columns are optional. 

4.1.3 Sending emails 



Once you have entered required information under column(s) (enter 

maximum  emails), click on “Add-ons” => “Mail Merge with Attachments” => 

“Configure Mail Merge”: 

 

In the opened page enter your full name and click on “Continue”: 

 

After, click on “Select email template for Mail Merge..”, choose “Write your 

own template in plain text or HTML” and write your subject line and email 

message. If you have entered first names under “First Name” column (or any 

other information under respective columns), you can personalize your 

messages by adding these information. To do this, just put {{column name}} 

in a body of your message or in a subject line (for example, {{First Name}}. 

Once you have finished your writing your message, click on “Run Mail 

Merge” button: 



 

Now wait till “Mail Merge with Attachments” will send your message to all 

email addresses in your list. 

4.1.4 Follow up emails 

The same way, you can send your follow up emails. Just make sure to track 

your sent emails and before sending a follow up, remove from your list those 

emails which have responded to you or have unsubscribed. 

As was mentioned above, if you want to send more emails and follow ups – 

create additional Gmail accounts. 

 

4.2 MinuteMailer.com 

Another great tool is MinuteMailer.com. MinuteMailer has an option to 

create a free account where you can send up to 2000 emails in a month – 

this is more than enough for the purpose of our method. The only drawback 

of MinuteMailer is that it requires a custom/personal domain based email 

address to register (you cannot register with gmail.com, yahoo.com etc.). If 

you have a custom domain email address – great! If no, don’t worry, I’ll show 

you have to get one at less than $5. 

4.2.1 Getting custom domain email address 

Godaddy.com offers to all its new clients $0.99 domains with .com extension. 

To get one, you need to find a promo code for 99 cents domain. Just search 

minutemailer.com
godaddy.com


in Google “godaddy 99 cent domain promo code”, open websites that 

provide promo code and copy a promo code (related to 99 cents first 

domain): 

 

After, go to Godaddy.com, search for an available domain name with .com 

extension (make sure to choose a domain that has restaurant and/or 

marketing words) and during checking out enter the promo code that you 

got and click on “Apply” button: 

 

Using your domain name you have to create an email address. To do this 

we’ll use Zoho Mail’s free service. In order to not fill out this report with too 

technical content I would advise you to search on Google “zoho free mail 

setup for a domain” where you can find many step by step videos that we’ll 

show you have to create your custom email address using your domain name 

or you can watch this video. 

godaddy.com
https://www.zoho.com/mail
https://www.youtube.com/watch?v=OY-qOkuuBCA


4.2.2 Creating MinuteMailer.com Account 

Go to MinuteMailer.com and register a free account using your custom 

domain email address: 

 

Once created an account, open your email and click on confirmation link in 

the confirmation email sent by MinuteMailer.com. 

Now, go to login page and login to your account. 

4.2.3 Adding contacts 

In the MinuteMailer.com dashboard click on “Contacts” icon and in the 

opened page click on “+ New list”: 

 

Name it “Niche_City” (for example, “BBQ_Miami FL”) and click “Save”: 

 

After, click on “LIST SETTINGS” icon, in the opened page click “Subscribers” 

menu item and click on “Import contacts” button: 

minutemailer.com
https://app.minutemailer.com/en/login


 

Copy and paste email address from your “Potential Clients’ List” file and click 

on “IMPORT” button: 

 

Your contact list is ready! 

4.2.4 Sending emails 

In the MinuteMailer.com dashboard click on “Write” icon and after on “Plain 

email” button: 

 



In the opened page click on “Choose a contact list” link, choose your contacts 

(“Niche_City”) and click on “Save”: 

 

Next, write your subject line and email message: 

 

In your messages, you can also include recipient’s full names and first names. 

To do this (during writing your message) click on “INSERT” button and choose 

an option you want: 



 

It’ll automatically find names of recipients and put in the email message. 

However, need to mention that it does not work for all email accounts that 

receive emails, but in most it does. 

Once done, click on “Send” button: 

 

Note: if you did not confirm your account yet, after clicking “Send” button you 

may receive a message asking you to confirm your account. Just open your 

email and confirm account and you can continue your work. 

That’s it – your emails are sent. 

4.2.5 Follow up emails 

You can send follow up emails to recipients who did not reply to your emails 

using the techniques described above (suggested sequences of follow up 

emails are indicated in “Restaurant List Building Method”). Just don’t forget 

to delete email addresses of those who replied you from a contact list.  



To do this, open your “Subscribers” menu (as showed above in section 4.3), 

search for emails you want to delete and click on “Delete” icon near it: 

 

4.2.6 Reports 

You can track results of your sent emails by clicking on “Sent” icon and 

clicking on email campaign you have sent: 

 

In the opened page you can see delivery, open rate, bounces and also email 

address that opened, clicked, spam flagged and dropped your email: 



 

 

4.3 Other tools 

For your easy reference, below I’ll show to more tools you can use to send 

mass emails: 

a. Yet Another Mail Merge – has an option to create a free account and 

send up to 50 emails per day for free. To learn how to use it click here.  

b. Gmass Mail Merge – is a Gmail extension and very powerful tool to 

send first and follow up emails. But “Gmass Mail Merge” does not have 

a free version – however, at $12.95/month you can get a premium 

account. 

 

 

 

 

 

https://yet-another-mail-merge.com/
https://support.yet-another-mail-merge.com/hc/en-us
https://www.gmass.co/


5. Step 3 – Sending Proposals 

Once you have received a positive reply – it’s time to prepare your sales 

proposal and send to a potential client.  To do this, open the “Sales Proposal 

Template” and replace brackets ([ ]) with the required information. Most of 

the required text to be entered is self explanatory and easy to find – 

however, there are some that may require an explanation: 

a. Screenshot of traffic from www.semrush.com. Detailed steps on how to 

find a website’s estimated traffic in www.semrush.com are described in 

“Restaurant List Building Method”; 

b. [amount of lost visitors] – use the following formula to calculate this 

amount: Amount of lost visitors = Estimated Monthly Traffic * 90%; 

c. To calculate the estimated number of subscriber use the following 

formulas: 

- [number of subscribers per month] = Estimated Monthly Traffic * 

20%; 

- [number of subscribers per three months] = Estimated Monthly 

Traffic * 20% * 3; 

- [number of subscribers per six months] = Estimated Monthly Traffic 

* 20% * 6; 

- [number of subscribers per year] = Estimated Monthly Traffic * 20% 

* 12. 

I would suggest you to covert the presentation file to PDF and after that send 

to a potential client. You can convert presentation file to PDF using the 

following free online tool https://www.ilovepdf.com/powerpoint_to_pdf. 

 

 

 

 

 

http://www.semrush.com/
http://www.semrush.com/
https://www.ilovepdf.com/powerpoint_to_pdf


6. Step 4 – Tracking 

While using this method, without proper tracking, you can mess things up 

and never know whom to follow up or reply or delete from your list. In this 

regard, I’m sharing with you my tracking tool (in excel format) that you can 

use to track your campaigns and in this section, I’ll show you how to use it. 

“Tracking Tool” contains three tables/sheets which will help you to track and 

manage your email campaigns: 

6.1 Contact lists follow ups 

This table is created to help you to monitor your sent emails and follow ups 

to your lists. 

 

Once you have sent a first email to a list, enter list name under “List” and 

date of sent email under “First Email” columns.  Using suggested follow up 

sequences (described in “Restaurant List Building Method”) send your follow 

up emails and enter dates in the table under respective follow up columns 

(for example, if you sent 1st follow up email on 3 August 2018 enter 3 August 

2018 under “1st Follow Up” column). This way you’ll always be aware of what 

you have sent and what you should send to a list. 

6.2 Sales proposals follow ups 

This table is created to help you to monitor follow ups after you have sent a 

sales proposal. 

 

Once you have sent a sales proposal to a potential client, enter client 

information (under “Name of Restaurant” and “Email Address” columns) and 

sent date under “Sent Proposal” column. Using suggested follow up 



sequences (described in “Restaurant List Building Method”) send your follow 

up emails and enter dates in the table under respective follow up columns. 

When you have received a response to your sales proposal enter Replied 

under “Status” column. This way you’ll always be aware of whom to follow 

up. 

6.3 Emails addresses to delete 

Time to time you’ll have to clean your lists, deleting emails you don’t want to 

send email to, before sending follow up emails. Emails you would delete 

from follow up lists could be those who responded negative or purchased 

your service. This table is created to help you to monitor emails you want to 

delete. 

 

Once you have made a deal with a client or somebody responded that is not 

interested in your service – enter this information on the table. When you 

have deleted an email, enter Deleted under “Status” column. This way you’ll 

always be aware of which emails you should delete before sending follow up 

emails. 

P.S.: If you want to find clients that don’t have a list building system but 

paying thousands of dollars each month to get traffic to their websites - get a 

copy of our Mega Client Guide. These types of clients are easy to covert and 

you can charge them much higher prices. 

 

 

 

 

 

https://restaurantlistbuildingmethod.com/mega-clients-guide-oto2/


7. Conclusion 

Now you have all the information you need to start your venture. Please 

note that knowing how to make money does not always make you money - 

you should take actions. In any type of a business, there are difficulties and if 

you want to succeed you have to pass obstacles. 

Once you get your first taste of success, with your first sale, you'll begin to 

understand it more deeply, get a feel for it and get better at it. It'll be a lot 

easier for you to get more clients and sales and grow your business.  

If you enjoyed this guide and took actions, please let me know. I would love 

to hear from you. Feel free to contact me at 

parviz@restaurantlistbuildingmethod.com. Please understand that I get 

upwards of hundreds emails a day, but I try to check it every day and 

respond when I can. 

Thank you again for your support and purchasing this guide. 

mailto:parviz@restaurantlistbuildingmethod.com

